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What does the new Packaging Act mean for retailers and distributors?
The Packaging Act has been passed and will go into effect
on 1 January 2019. It has been published on 12 July 2017.
In addition to the increased recycling and reusable quotas, it
features many new obligations that will directly affect (online)
retailers and distributors of packaging. To provide an
overview of the most important changes, the Landbell Group
has created an information sheet on the Packaging Act,
which can be downloaded here.
In addition, our sales manager and packaging expert Ellen
Hitschler gave an interview to the online magazine e-tailment
explaining the challenges and innovations of the legislation for online retailers. You can read the
interview here (in German).

Green Alley Award – application deadline approaching!
Start-ups with a green business idea still have until 25 July to
apply for the Green Alley Award, a European founders
competition. The jury is seeking innovative ideas for the
circular economy, resource conservation, recycling, and the
handling of chemicals.
The start-ups with the best ideas will be invited to a final
pitch on 9 November 2017 in Berlin, where they will receive
valuable tips on financing and business development in
individual workshops with experts. Whoever wins over the
international jury in the final live pitch will be named winner of
the 2017 Green Alley Award and receive a package worth up
to 30,000 euros in cash and non-cash benefits.
Here you can visit the website of the Green Alley Award.

What you need to know

Trilogue negotiations on the Circular Economy Package have begun
Trilogue negotiations on the Circular Economy Package are
being held at the European level since late May.
Commission, Council, and Parliament are trying to reach a
compromise on the four proposed legislative initiatives. The
aim of the project is to strengthen the European circular
economy and use resources more sustainably.
The last meeting between the three European institutions
took place on 26 June and was the last meeting under the
leadership of the Maltese presidency. On 1 July, Estonia took
over the presidency and thus also the course of negotiations
for the Council. The country has repeatedly expressed its desire to make the Circular Economy
Package a focus of its presidency.
Until now, the trilogue negotiations have focussed on the topics of waste hierarchy, food waste, byproducts, and end-of-waste status of materials. However, recently extended producer responsibility has
also become an intensely debated subject.
Eco-design is more than recycling
On 5 May, as part of the Eco-Design Forum organised by the
German Plastics Packaging Industry Association, just under
100 participants from industry, science, and consumer
protection discussed the topic of eco-design for packaging.
Participants decided to issue a call for a holistic approach to
the topic; in cooperation with the Ökopol Institute, they
proposed the development of eco-design guidelines intended
to help top management, marketing managers, and product
developers anchor appropriate guidelines into their business
strategies. Eco-design must become an integral element of
every company.
In addition to the recyclability of packaging, other elements will also shift into the focus of eco-design –
the importance of product protection, for example, and the education of consumers about the criteria for
and benefits of sustainable packaging.
The guidelines are scheduled for publication in April 2018. The contributions of the speakers at the
Eco-Design Forum can be found on the initiative’s website.
Seven-point plan to reduce plastic waste in the environment
The European Network of the Heads of Environment
Protection Agencies (EPA Network) has presented a sevenpoint plan for reducing plastic waste in the environment. The
group, which includes Germany’s Federal Environment
Agency (UBA), is reacting to a European Commission
initiative announcing a plastics strategy with concrete
proposals for new legislative measures.
The seven recommendations of the EPA Network are as
follows:
1. To reduce waste, alternatives to short-lived single-use

plastic items like takeaway coffee cups should be developed

2. EU member states should set ambitious goals that can be achieved within a defined timeframe.
3. Public tenders should favour products that are long-lasting, easy to reuse, repairable, and

recyclable.

4. Standardisation should play a greater role in product regulation.
5. The separate collection and recycling of different types of waste should be increased.
6. The deposit system should be extended to plastic bottles as well as other products like fishing

gear (nets) and agricultural foils.

7. Avoid broad use of biodegradable plastics unless they degrade fast in natural conditions (both

land and marine).

Whether or not the European Commission will take up the proposals will likely not become clear until
the end of the year, when it plans to present its own plastics strategy. So far, three core themes have
been designated: the decoupling of plastic and oil production, the increase of plastic recycling and
reuse, and the reduction of plastics introduced into the environment.

Studies & publications
European Environment Agency report on circular design
The European Union’s Environment Agency (EEA) has
published the “Circular by design – Products in the circular
economy” report, which explores the circular economy from a
product perspective. In its comprehensive analysis, the EEA
introduces the challenges of circular design, presents
methods for transitioning from a linear to a circular economy,
and discusses emerging consumption trends and business
models.
The aim of the report is to provide information for the
effective implementation of circular design. To this end, the
agency recommends that policymakers address the issue of
product lifecycle and the societal context determining it. The EEA also proposes indicators and
assessment tools that can help fill the current data and knowledge gaps.
The report can be downloaded here.

The Landbell Group introduces itself
Mr. Simoes, what’s your job at Landbell Group?
I’m the Head of Sales at Prodigentia Information Technology,
S.A., the software division of Landbell Group. Prodigentia is
nowadays present in over 20 countries and 4 continents
around the world with a growing headcount of plus 30
people. Part of Landbell Group since 2015, the company
sums over 10 years of experience and focus on
environmental software development.
What are your most important tasks and challenges?
The main driver of the circular economy is the development
of digital technologies, where Prodigentia is willing to play a
very significant role, providing the digital tools to support
circular supply chains, all its processes, interactors and corresponding traceability. Among the main
tasks, we are aiming to improve the quality and usability of our products and services, develop new
tools to actual and new customer base, extending our footprint as the circular economy IT software
leader.
How did you end up at Landbell Group?
I’ve spend the past 12 years in manufacturers of the IT world, held positions in corporate and business
development, strategy, sales and marketing. Directly or indirectly, I always added a connection with
software collaborating to create new business and segments that could generate additional revenue
opportunities. The Prodigentia challenge is demanding, the positioning as a circular economy software
house reference demands fast paced and accurate growth, to which we trust we’re ready for the future
ahead.
What do you do for the environment in your private life?
I try to use the 3R´s as often as possible, Reduce, Reuse, and Recycle, and be an eco-environmental

responsible consumer buying consciously, long lasting, energy-saving products. It doesn't stop with us it's up to us to guide our children in the same direction to help ensure our planet's sustainability for
future generations. If you believe children are our future, then you indeed need to teach them well and
let them lead the way.

Did you know that...?
Companies implement the closed loop
Tchibo, H&M, Zara, Ikea, and many other companies have
decided to follow the closed loop approach according to
which products are manufactured, used, and recycled in a
way that situates them “in an ever recurring cycle that follows
the principle of nature.”
With the help of a geoecologist and a circular economy
expert, Tchibo is currently reviewing whether and how such a
closed material loop can be implemented at the company.
Three crucial criteria were identified on which Tchibo plans to
base its closed loop: use of recycled materials, longevity, and
recyclability. The first products based on this concept are
already available from the company. Tchibo also plans to offer a repair service and provide video
tutorials with tips for home repairs.
H&M and Zara are also trying to take steps towards a closed loop by launching so-called in-store
recycling initiatives through which customers can drop off unwanted garments from any brand in the
fashion chains’ stores. Since launching its program in 2013, H&M has collected some 40,000 tonnes of
clothing. Whatever can’t be reused is recycled into products like cleaning cloths or insulation fibres.
H&M explains its closed loop approach to customers on its website.
The furniture company Ikea is determined to anchor circular economy principles into its production
methods and stores. To that end, it is guided by the motto, “sell, renew, repair, return, or donate.”
Through initiatives like the furniture take back program, the company wants to enable its customers to
donate used furniture in exchange for store credit. Ikea even accepts furniture from other
manufacturers.

Events
27-29 July 2017
4th World Congress and Expo on Recycling, Italy
10-12 August 2017
7th World Convention on Recycling and Waste Management, China
23-24 August 2017
Australasian Waste & Recycling Expo, Australia
23-30 August 2017

Resource Recycling Conference, USA
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